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experienced a good time at the show.
Sekikazu Nakakura, president and
designer of the company, said: “We
have been participating into the JCK
show for seven years. And this year the
result was better when compared with
the last edition.”

"HONEYCOMB' COLLECTION INTRODUCED BY THISTLE & BEE SILVER.

THISTLE & BEE SILVER#) "HONEYCOMB | 27 o

The company launched a new
collection, ‘Partina’, featuring animals at
wholesale price ranging from US$500
to US$1,000. “The new series is not
limited to leaopard prints, but it is alsc
revolutionary in the fact that it can be
used with a variety of designs and metals
using a special technigue for which |
am applying for an international patent,”
Nakakura said. Hong Kong and the
United States are two of the major export
markets for the company; while Europe is
under exploration.

Florida-based Zultanite Gems
LLC, the United States, is the mine
cwner of new cclour-changing zultanite
which is only available in the remote,
mountainous region in Anatolia, Turkey.
According to Murat Akgun, managing

member, the company sold
many pieces of zultanite
ranging from 1 carat to 7
carats at wholesale price
from US$200 to US$1,000
per carat.

“We were located in Lido
ballroom. Traffic
was very low.
Luckily we were
selling a unique
gemstone

which attracted
buyers to come

is definitely a
demand for earthy colours
in gemstone trade. People
seem to had enough
of bright, fake looking
fluorescent colours. Earthy
and pastel colours such
as brown, green, pale pink
and champagne hues
will be on demand for the
season of S/S next year.”
Design Center was erected at
Sands Expo & Convention Center for
selected talented designers. And this

OVEr,” 8ai0 geyazy NAKAKURA, PRESIDENT OF SEKIKAZU CORP.
Akgun. “There SEKIKAZU CORP. SFSEKIKAZU NAKAKURA «

year, an elite group of six designers were
making their jewellery show debut in the
Rising Star section within the Center.
Mahlia Collection was among them. “We
unveiled our new sterling silver jewellery
line with 80 new pieces. It is a unisex
line of bold and unique character,” said
Athanasio Konstatine of the company.
“Traffic was sporadic and much slower
when compared with last year's.”
According to Konstatino, simple
18-karat medical alert charms and a
collectable blue agate pedal necklace

ZULTANITE STONES ARE ONLY AVAILABLE IN ANATOLIA, TURKEY.
ZULTANITEE R RER + HEMZIEHT -
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FINELY DECORATED ITALIAN PAVILION,
BARIBEREEE -

with opal and diamond accents were the
most well-received items at the fair. They
were sold at US$1,480 and US$25,000
per piece at wholesale price.

For spring/ summer season 2007,
Konstatino forecasted: "Gold is still strong
as well as the streng use of colour which
continues to be the strongest attraction in
the industry.”

Carolina Bucci, another exhibitor at
Designer Center, launched a loom-woven
collection with gold and silk. “Nobody
can make this type of
products...they don't
have the 15th century-
loom that we acquired,”
Elisabetta Bucci of the
company said. “Every
year we add new
colours of silk to our
designs. And this year
it was a very chic dark
blue and yellow.” She
was satisfied with the
traffic this year.

This year Carolina
Bucci launched a new
line mixing pearls, gold
woven with colourful

strands of silk
and 18-karat
chains of all
dimension.
“This is a new
and freshy
way to look at
pearls,” Bucci
. explained.
“The lucky
diamond
collection at
retail price
US$1,300 was
always strong
for us.”

Thistle & Bee Silver of Sterling
Possessions Ltd., the United States,
introduced four collections at the fair:
'Honeycomb', ‘Hammered Geometrics’,
Toscana' and ‘Mandarin® at the fair. "We
introduced true luxury to the sterling silver
jewellery segment,” said Jodi McLoughlin,
marketing director. According to
McLoughlin, all collections were well-
received. She anticipated a trend of new
colours and layering jewellery will be
coming in S/S 2007,

DILUCA’S RING FROM 'DESERT'S ROSE’ COLLECTION.
DILUCA#Y "DESERT'S ROSE | 518 »
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ZULTANITE JEWELLERY MADE BY ZULTANITE GEMS
LLC.

ZULTANITE GEMS LLCHERIZULTANITEE R
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